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KMT Newsletter, April 2015 Issue
At Kenya Markets Trust, we are always looking for new ways to communicate
with our partners and stakeholders. This monthly e-newsletter will round up our
activities and profile some of our team's valuable work. It’s an interactive
experience, so please contact us with your comments and feedback – and let us
know if there is anything you’d like to see featured in a future edition.

In this edition
TASAI launch | Video: Seeds of change | Lime and life in Western Kenya |
Checking in to the cow hotel | Water: promoting the private sector | Towers of
power | New arrivals

TASAI Launch
Quality seeds lead to more
productive crops, and better
resilience to pests, disease and
climate change. But how can
farmers, investors and policymakers
get the information they need to
prioritise the best and most
appropriate strains?
KMT is proud to have supported the
development of The African Seed
Access Index (TASAI) – the first
initiative dedicated solely to
monitoring the state of Africa’s
rapidly evolving seed sector. Read more here and see the BBC report on TASAI
here.

Video: Seeds of change
TASAI is just part of KMT’s
commitment to the seed sector.
Together with our partners, Agri
Experience, we support growth,
innovation, and performance.
Our goal is very simple: to help
Kenya’s farmers get multiple
choices of high quality seed of
improved crop varieties each and every season, reliably and on time. Click the
image to watch the video.

Lime and life in Western Kenya
Emma Odundo is KMT's Regional Manager based in
the Kisumu office. Among the many interventions
her team are spearheading is a push to increase
usage of agricultural lime by farmers through
increased supply from agro-input retailers.
"Soil acidity is a big problem in our region," Emma
says. "We identified a producer of agricultural lime,
Homa Lime, who we could work with. They had
distribution channels, but uptake by farmers was
low. We discovered that the agro-dealers
themselves had a knowledge gap about how lime
was used."
KMT helped Homa Lime to roll out a set of training
workshops for agro-dealers in three of the counties
in Western Kenya most affected by soil acidity. They, in turn, were better able to
advise farmers on how much lime they needed, and how to use it. "Feedback so
far is positive," says Emma. "We'll be monitoring results to see if we can replicate
the initiative elsewhere there is need."

Checking into the Cow Hotel
What is a cow hotel? It's an innovative new way of
allowing small-scale farmers to maximise their dairy
returns. KMT has conducted a feasibility study with
one of Kenya's biggest agricultural firms, Sasini, on
a facility where farmers can bring their cows to be
accommodated, fed, milked and cared for in a high-tech environment. As a result,
yields are higher and animal care costs are reduced. The cow hotel concept also
allows would-be investors to get a foothold in livestock ownership without the
complications of animal husbandry. Sasini are now looking at piloting the project in
the next few months.

Water: promoting the
private sector
KMT, with our partners at SNV,
the Netherlands Development
Organisation, are working to
promote the private sector as
operators and managers of water
utilities in rural and urban areas.
County Chief Officer of Homa Bay County, Ms Maryline Agwa,
Among others, the County
opening the office of Breinscope, which manages the
Government of Homa Bay has
Kanyadhiang water supply.
invested KES 200,000 in
improving intake structure and
has further committed KES 1 million to expand pipelines and water connections in
Kanyadhiang village managed by Breinscope Consultants Ltd.
Similarly, the County Government of Bungoma has committed KES 7.8 million for
the construction of 5km of pipeline at the Elgon East Water Project managed by
Romada Consultants Ltd. Upon completion, an estimated 10,000 people across the
two counties will receive safe treated water.

Towers of power
There are a lot of business and market opportunities
for investors in Northern Kenya.
Opening up the region for investment will stimulate
economic growth and market transformation.
Kenya Markets Trust is working with Energy Service
Providers, Mobile Operators and Water Service Providers to develop a strategy to
increase access to commercial rural off-grid energy, including solar power, in this
part of the country.
Reduced cost of water service provision, mobile towers, increased local
business growth, increased access to household energy, improved access to
information, e-education, improved security, climate mitigation (through transition
from diesel to solar and hybrid systems) are just but a few of the benefits we see
coming from the proposed interventions.

New arrivals
Dr. John Wamahiu (right) is our
new portfolio manager on the
livestock team. John has over
eight years experience in the
meat processing industry in
Kenya
George Mbithi (centre) is our new Communications Officer. He is a graduate of Moi
University and had previously been an intern with KMT.
We also welcome a new CEO (left), Paul Wanyagah. Previously Group CEO of The
Media Max Group, was also both Group Managing Director and Group Commercial
and Marketing Director for The Standard Group, one of Kenya’s largest media
houses. Before moving into the media industry, Paul also enjoyed a distinguished
career within Diageo Plc.

Together with its institutional partner Adam Smith International, the Kenya Markets Trust is
implementing the Markets Assistance Programme (MAP) which seeks to improve the
competitiveness and inclusivity of selected market systems. MAP is funded by UKaid from
the British Department for International Development (DFID), the Netherlands Embassy,
and the Gatsby Charitable Foundation.
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