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Vision
Large scale wealth creation
through sustainable, competitive
and inclusive transformation of
market systems

Mission
To work with private and public
sector associations, local and
international partners to unleash
and inclusive markets.
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CORE VALUES
EXTERNAL FOCUS
We are in tune with the market systems we operate in, how
these work and how we can transform and influence them to
deliver more competitively, sustainably and inclusively.
EVIDENCE AND LEARNING
We transform market systems through expertise and learning
from our successful and unsuccessful interventions, gathered
evidence, information and data and thus become great
facilitators, convenors and influencers in the sectors we
operate.

IMAGINATION AND COURAGE
We challenge the status quo, we generate innovative ideas,
approaches, concepts and models to systematically transform
market systems to sustainable and economic value chains.
AMBITION
We challenge ourselves to think big. Our reason for being is to
transform how market systems work and this demands that we aim
high and think inspirationally.
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ABOUT KMT

Value

●

Scale

Increased
access to better
markets

Improved
business
performance

Growth of key
economic
sectors
● Sustainability │

Investment ● Competition ● Capacity│

Facilitate commercial private sector partnerships

Provide needed information

Income

● Inclusion ●

Resilience│

Influence relevant policy formulation and advocacy

CATALYSED
markets transformation

Convene industry actors to decrease market

Enable increased access to relevant goods and services

Buy down the risk of innovation

From 2012 to 2022

£50 Million
KMT’s investment in
market systems
facilitation in Kenya

32 Counties
Areas in Kenya that
KMT works to facilitate
market system change

5 Sectors
Economic sectors
that KMT
interventions target

£500 Million
Large-scale wealth
impact of KMT’s
programmes

Kenya Markets Trust
(KMT) is a Kenyan
organisation that works in
partnership with the
private sector, county
and national
government to unleash
large scale, sustainable
market growth by
changing the underlying
incentives, capacities
and rules that shape how
markets work.
We focus on markets as
they are the main
mechanism through
which wealth is created
and growth occurs, our
long-term goal is to
deliver large scale,
systemic change in
selected markets that
benefits all players
including small
businesses, larger firms,
investors, producers and
consumers.
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EXPECTED RESULTS: 2022

PROPORTION OF PEOPLE
WITH INCREASED ACCESS
TO CLEAN AND SAFE
DRINKING WATER IN KENYA

INCREASE IN PROPORTION
OF CONTRIBUTION OF
EXTENSIVE LIVESTOCK TO
KENYA’S GDP

INCREASED REALISED VALUE
FROM TOP FOOD CROPS AND
VEGETABLES

INCREASE IN PROPORTION OF
CONTRIBUTION OF DAIRY TO
KENYA’S GDP

15%

3%

£130 Million

33%
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Message from the Chief Executive Officer
In 2015, Kenya Markets Trust (KMT) repositioned itself from a project to an institution,
with a profound impact on the way the organization views itself, what it does and
how it interacts with its funding stakeholders and partners. This renewed thinking has
provided the framework to enable scaling up of portfolio operations as well as
recruiting and training the human talent to deliver the organization’s long-term
mandate.
KMT has also positioned itself as a knowledge and evidence-based organization
that influences, convenes and facilitates markets transformation in a sustainable,
competitive and inclusive way. Its inclusive approach delivers impact not only for
producers and consumers at the base of the pyramid, but also at macro, sector
and firm levels.
KMT continues on its transformation mission to identify markets with high growth
potential but which are saddled with systemic constraints. Working with key market
actors, policy makers and other stakeholders, we continue to address these
constraints to improve competitiveness, efficiency and inclusiveness.
During the year KMT secured additional funding to cover delivery of its initiatives for
the next four years, with GBP 27m coming from various Department for International
Development (DFID) sources. Discussions also commenced with the Stone Family
Foundation for funding specifically aimed at the Water Sector. Negotiations are ongoing with the Gatsby Charitable Foundation (GCF) for potential new funding post
mid-2016.

Mr. Paul Wanyagah
CEO, Kenya Markets Trust (KMT)
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OUR RESULTS
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2015 A Year of Transformation at KMT
2015 is the year that KMT came into its
own. From its modest beginnings as a coimplementer of the Department for
International
Development
(DFID)
Market Assistance Programme (MAP)
consortium in 2012, KMT has grown into a
fully-fledged institution with a long-term
mandate
to
catalyse
market
transformation in Kenya.
Pointing towards a new direction
Following a period of repositioning and
restructuring, the Board approved KMT’s
Strategic Direction for the period 20162020 in August 2015. By working in
partnership with the private sector,
national and county governments, KMT
sets out to promote the growth of
competitive, inclusive markets that will
lead to large-scale wealth creation.
Growing internal capacity
To put the new Strategic Direction into
action, KMT rolled out a new
organizational structure designed to
increase its capacity to deliver more
ambitiously. In February 2015, KMT
recruited a new Chief Executive Officer
with extensive private sector experience.
A Chief Operating Officer and Directors

for Agribusiness and Livestock
portfolios were appointed to
increase KMT’s capacity to
deliver
sustainable
market
systems change. The newlycreated
Policy,
Analysis,
Research, Climate Change,
Communications
and
Knowledge (PARCK) division,
under a new Director, was
created and resourced to
provide advisory services to the
portfolios.
The
Corporate
Governance and Strategy
Advisor has taken the KMT
Board through a renewal
programme aimed at building
its
ranks
and
increasing
capacity to provide oversight
and direction as KMT scales
new heights.
Climate change takes centre
stage
Increasing resilience to climate
change in the markets KMT
operates in lies at the core of
our work. A Climate Change
Advisor was hired in October
2015 to imbue our interventions

Overall sectoral transformation requires a long-term view and happens
through three gradual phases—we are at the start of phase 2.

Climate change focus. Incremental funding from our investors,
DFID, for the period 2016 – 2020, is mostly drawn from the
International Climate Change Fund (ICF), positioning climate
change at the centre of our interventions. Additional funding
is anticipated from the Gatsby Foundation Trust (GCF) and the
The Stone Family Foundation.
Growing influence
KMT’s position as an influencer of systemic change in key
markets in Kenya is undeniable. A sought-after convener of
players in relevant sectors, KMT has scored early wins at
influencing positive change of the underlying rules that govern
key market systems. KMT continues to grow this space in its
quest to catalyse the growth of bigger, better and more
productive markets.
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Programme Performance

Cumulative achievements against impact and outcome milestones: 2015
Income
Achievement

Jobs
£15,108,175

Achievement

Households with increased
income
57,374
Achievement

Milestone

Milestone

£13,000,000

Households with increased access to goods
and services by gender of household head

40,451

Milestone

126,790

102,906

Households with increased income by gender
of household head

Female,
51,695, 41%

Female,
92,883, 41%
Male,
135,396, 59%

Male,
75,095, 59%
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Budgetary spending

Climate Change
0.4%
Knowledge and
Results
7.1%

COSTS IN KES
Portfolio
Investment
10.7%

Operating,
138,462,026,
16%

Agri-inputs
8.6%
Aquaculture
1.4%

Dairy
20.1%

Programme,
735,815,162,
84%

Seed
19.7%

Total costs in 2015 amounted to KES874,277,188

Livestock
17.1%
Water
14.9%

Proportion of expenditure by programme portfolio
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Organisational Health

A stronger markets transformation catalyst
County geographical focus

Deeper political economy analysis

A learning organization
Members of the executive team and senior managers
continue to be trained on the Making Markets for the Poor
(M4P) approach by the Springfield Centre in Bangkok in
November. An organizational capacity development
programme is being developed that aims to strengthen
Board and staff business skills.
Fiduciary risk
Internal auditors have been hired and are now conducting
quarterly audits of KMT and its partners on a rotational basis.

As part of the alignment to the new strategic direction, there has been
movement towards reorganizing KMT to place it in good standing to achieve
its ambitious plans.
 Two satellite offices, one in Wajir, the other in Lodwar, were planned to
cover the Northern part of Kenya
 Key Performance Indicators (KPIs) set up and incorporated into all sector
strategies and workplans for periodic reporting to the Board
 New organizational structure adopted
 New standards set for KMT implementing partners and market actors
 Implementation of three-year market transformation plans instead of the
previous annual plans
 Executive team hired and management trainee programme—
Trailblazers—instituted
Corporate governance
The Board has embarked on a renewal characterized by new board member
recruitment, as well as set-up and training on Board KPIS by the Corporate
Governance and Strategy Adviser.

DCED audit passed

Following a rigorous DCED audit of our monitoring and
results measurement systems, KMT passed with a score
of 88%--holding 1st place in Africa, and 6th in the world.
DFID annual review
KMT passed the DFID Annual Review 2015 with an A+ on
portfolio work and an A on organizational health. KMT
was also awarded the 2015 DFID Kenya value for money
(VfM) award.
Additional funding in place
More funding was secured from DFID (£27m), including
funding from the Investment Climate Fund (ICF). Additional
funding is anticipated from Gatsby Charitable Foundation
(GCF) and The Stone Family Foundation.
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Convening for influence

Seed Sector market players convene to advocate for an enabling business environment
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Influencing markets system change
Convening industry players
KMT’s position as an influencer, advocate and
knowledge management hub for market
transformation in Kenya is undeniable. We have
taken centre stage in convening an industry voice
in all sectors we work in.
By collecting and disseminating accurate, credible
and reliable knowledge on relevant issues, KMT
convenes like-minded industry players to advocate
for an enabling business environment in their
sectors.
The Seed sector kicked off our convening agenda
with the first Seed Round Table in June 2015 to find
solutions for problems identified by The African
Seed Access Index (TASAI) study. Sixty people from
seed companies, government departments, peer
organizations, and other players participated.
KMT actively coordinated the planning of the
Kenya Livestock Expo, which for the first time in
Kenya, brought together extensive livestock
exhibitors, service providers and consumers. A
follow-up Livestock Round Table for the year 2016
was planned as a follow-up to the very successful
Expo.

Knowledge
hub

Advocate/
Influence

Convene

Knowledge sharing events
Sharing findings and knowledge is part of our
strategy to influence large-scale market
creation. During the year 2015, KMT
presented at various fora, both national and
international.


Gender Beyond the Numbers, oral
presentation at regional BDS
Conference in Mombasa



BEAM conference in Tanzania, Inputs



Making Markets Work in Crisis
presentation at Inter-Action Forum in
Washington, DC



DCED M&E presentations at two
events in Nairobi



Livestock insurance presentation at
SEEP Conference on Inclusion and
Resilience in Washington, DC



Participation in Climate Change
forum in Paris

Knowledge hub
In order to influence the transformation of
markets in key sectors, KMT started putting in
place systems that will capture, synthesize,
codify and disseminate relevant knowledge
in multi formats for varied audiences.
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OUR PORTFOLIO:
TRANSFORMING KEY MARKETS
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Livestock
Sector transformation

A livestock revolution, with more demand for
quality livestock and livestock products from
urban markets in Kenya, the region and export
trade (Middle East and Asia).

KEY SECTOR RESULTS
18,676
24,919
£2,191,798
6,209
10,215
2,500

Households with improved
market performance
Households with increased
access to better livestock
markets and support services
Total net additional income
Pastoralists resilient to shocks
because of livestock
insurance
Pastoralists access animal
health products
Pastoralists access formal
meat markets by using ranch
fattening services

Opportunity in the sector
Urban markets, the growing middle class and
export market, are creating increased demand
for higher quality meat at higher prices.
However, 97% of the meat market in Kenya is
informal, characterised by products and byproducts of inconsistent quality and low
variation. The 10 million pastoralists who rear
87% of cattle camels, sheep and goats in the
arid and semi-arid lands of the north, stand to
benefit from increased investment in the
extensive livestock sector, which contributes at
least 6% of Kenya’s GDP.
In 2015, our work in the extensive livestock
sector facilitated the expansion of animal
health inputs, livestock insurance and finishing
services to pastoralists in the northern counties
of Wajir, Garissa, Isiolo, Laikipia, Marsabit and
Mandera. As a result, net additional income of
£2,191,798 has been created in the sector.
Unlocking growth in the sector
Primary
production
Route to
market
End market

Looking ahead
A deep-dive assessment on the livestock sector
revealed great need and therefore focus on the
meat industry, including fattening, processing
and marketing of livestock and its by-products.
Expansion into Turkana, emphasis on policy and
mainstreaming climate change will also take
priority.
CHANGE SIGNALS
Neema slaughterhouse
At inception of their relationship with KMT in April
2015, Neema Slaughterhouse, a trader and
processor of small stock (sheep and goat), had
limited access to better markets. KMT facilitated
Neema to address this constraint in three ways:
 Linkages to livestock aggregation markets in
Northern Kenya
 Attaining of food safety standards
 Increasing pastoralists access to financial
services
Early signs of change

•Animal health inputs
•Livestock insurance
•Rangeland management
•Finishing and fattening
services
•Live animal trade
•Livestock products
processing
•Retail and consumer services

2016 -19 KMT Livestock Sector interventions

As at March 2016
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Dairy
Sector transformation

Opportunity in the sector

A two-fold increase in volumes of safe,
quality milk produced and traded at
competitive prices in both domestic and
regional markets.

5
litres

10
litres

Targeted increase in productivity per cow

Milk production is currently estimated at 5 billion
litres annually with a projected increase of 13
billion litres annually by 2030. Growth in local
consumption is anticipated to grow by at least
3.5% per year driven by population growth,
urbanization and improvement in household
incomes. At the same time, demand from
regional markets continues to grow. The nearly
1.2 million smallholder dairy farmers who
depend on the sector for their livelihood stand
to benefit from targeted investment in this
sector, which contributes 4% of Kenya’s GDP.
In 2015, our work in the dairy sector through
Technoserve
improved
productivity
for
smallholder farmers in Nyandarua, Kiambu,
Laikipia, Nakuru and Nyeri counties. As a result,
net additional income of £6,048,682 has been
created in the sector.
Unlocking growth in the sector

KEY SECTOR RESULTS
41,906
68, 924

£6,048,682

Households with increased
income
Households with increased
access to better dairy
markets and support
services
Total net additional
income

Feed

•Commercialising hay
production and support
industry for quality,
affordable feed
concentrates production

Informal milk
markets

•Creating alternative, quality
and safe milk channels

Dairy hub
management

•Facilitating farmer groups to
access dairy markets directly

Looking ahead
A deep-dive assessment on the dairy
sector revealed a need to focus on three
areas—feed, informal milk markets and
dairy hub management. Expansion into
the Rift Valley and western highlands of
Kenya, alongside policy advocacy,
industry association development and
mainstreaming climate change will take
top priority, in the next three years.
CHANGE SIGNALS
Commercial hay producer, Sochon Ltd
Although quality feeds are essential to reliable
production of high quality milk in large
quantities, Kenyan smallholder farmers lack
ready access to affordable, reliable and good
quality feeds. KMT has since 2013 through
Technoserve, supported Sochon, a commercial
hay producer in Nakuru County, to address this
constraint.
Early signs of change

KES 250
What
farmers
pay for an
18kg bale
of hay

2 litres
Increase in milk
production as a
result of feeding
cows on quality hay
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Water

Sector transformation

Exponential expansion of piped water
connections to previously underserved and
unserved populations.

60%

Proportion of Kenyans
with increased access
to clean, safe water

KMT Water Sector long-term goal

KEY SECTOR RESULTS
1,664
19,981
120,000
20%

New piped water
connections
Households with
increased access to safe,
clean, piped water
People with access to
safe, clean water
Increase in revenue
collected by private
water operators

Opportunity in the sector

Looking ahead

Infrastructure sectors support productivity by
reducing risks in private investment, supporting
efficient trade promotion, and mitigating natural
disasters. Kenya’s water supply sector contributes
approximately 0.7% of GDP and is a source of direct
employment for over 200,000 people. Increasing
access to services such as water is important in
building human capital.

A deep-dive assessment on the water sector
revealed a need to expand from the previous
implementation strategy towards focusing on
four intervention areas—service delivery model
emergence, B2B linkages for innovation,
expanded services delivery at the base of the
pyramid, and non-revenue water management.
Geographic expansion, including into the urban
water
services
space,
climate
smart
technologies and ICT and policy advocacy are
at the centre of focus for 2016 and beyond.

Kenya could save up to KES 145 billion annually by
ensuring full water supply and sanitation coverage.
However, water services are heavily regulated and
managed by the public sector, with marginal
private sector investment.
In 2015, our work in the water sector, through SNV,
increased access to safe, clean water for 19,981
rural households in Homa Bay, Kisumu, Nandi,
Bungoma and Kakamega counties. As a result, a
total 120,000 people now have access to safe,
clean water, with the attendant benefits of health,
time savings and enterprise growth.
Unlocking growth in the sector
Service delivery
Business linkages
and operational
efficiency

•Service delivery model
emergence
•Market-led base of the pyramid
services expansion
•Addressing non-revenue water
management in utilities
•B2B linkages for climate smart,
green financing and technology

2016 – 19 KMT Water Sector interventions

CHANGE SIGNALS
Navakholo rural water project
Since implementing better management practices,
Navakholo rural water project, located on the
periphery of Kakamega town, has recorded
increases in revenue, volume, and water supply
hours. Navakholo is one of the five rural water
projects facilitated by KMT to commercialize water
supply through private-public partnerships (PPP)
between private water operators and county
governments.
Early signs of change
KES 270,114
from
KES 37,000
Revenue

9,866 CuM
from
6,968 CuM
Volume

9 Hours
from
3 Hours
Supply
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Agri-inputs
Opportunity in the sector
Three quarters of Kenya’s population is employed
in agriculture. However, climate change,
incorrect information and low and ineffective use
of agricultural inputs such as fertilizer and other
agri-chemicals has depressed yields of key crops,
coffee, maize, sorghum, vegetables, beans and
banana, threatening food security and incomes.

Transformation in the way farmers access
and buy varied quality agri-inputs in a more
service-oriented system.

50%

Farmers' increase
resillience to climate
change

Targeted decrease in vulnerability

In 2015 our work increased access to quality
inputs and support services for 86,476 farmers in
more than 15 counties across Kenya. As a result,
24,035 farmers have realized a 42% increase in
yields and sales of their produce. The total
income increase from this additional production
is £4,185,038.
Unlocking growth in the sector
Farmer-focused inputs
retail strategies

KEY SECTOR RESULTS
86,476
24,035
£4,185,038
4

Households with
increased access to
quality inputs and services
Households with
increased income
Total net additional
income
Large participating firms

Agrochemicals,
vegetable seed and
fertilisers

Inputs policy

•Hub-agrodealer rural stockists
network support
•Farmers' cooperatives
engagement
•Inputs firms engagement
•Biopesticides use
•Soil testing and lime
•Blended fertilizers
•Public extension training
•Agrodealer licencing structures
•Quality improvements for fertilizer
and agrochemicals

2016 – 19 KMT Agri-inputs Sector interventions

Looking ahead
Climate change, and its negative effects
on crop yield, ineffective value/supply
chains and access to correct information
remain a major focus area for 2016 and
beyond. Policy advocacy in the areas of
fertilizer competitive pricing and agrichemicals’ quality assurance will also
receive attention. A deep-dive assessment
is scheduled in mid-2016 to reshape and
refine the agri-inputs sector strategy for the
next three to five years.
CHANGE SIGNALS
Munyambu Agrovet, Bungoma
More than 13% (7.5 million ha) of Kenya’s arable
land is acidic. This is especially so in the western
region and adjacent highlands. Munyambu
Agrovet in Kimilili, Bungoma County, is one of
hub-agrodealers that stock lime from KMT inputs
firm partner, Homa Lime, in Kisumu County.
Early signs of change
10
tonnes
Sales volumes

Sector transformation

Locations

100 large
farmers
10 rural
stockists

 Trans Nzoia
 Bungoma

Small farmers
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Seed

53 %

70 %

Targeted increase in proportion of arable land
planted to quality improved crop seed

KEY SECTOR RESULTS
23,694
18,955
£1,179,789
4

Households reporting
increased use of quality
improved seed
Households with increased
income
Total net additional
income
Large participating firms

In 2015, our work in the seed sector through
Agri-Experience, increased use of quality
improved seed by 23,694 farming households
across the country. As a result, 18,985
households have realized an increase in
income, estimated at £1,179,789.
Unlocking growth in the sector
Policy

•Policy, regulations
and advocacy

Commercialisation

•Seed companies'
capacity
development

Distribution

•Agrodealer farmercentred seed
distribution

2016 – 19 KMT Seed Sector interventions

Climate change, and its negative effects on
crop production remain a major focus area for
2016 and beyond. Policy advocacy in the areas
of fertilizer competitive pricing and agrichemicals’ quality assurance will be main focus
areas. Another area of focus will be the route to
market (value/supply chains of certified seed).
A deep-dive assessment is scheduled for mid2016 to shape and refine the strategies of the
agri-inputs sector.
CHANGE SIGNALS
Seed Traders’ Association of Kenya (STAK)
Dominance of the crop seed sector by
government agencies in Kenya has crowded out
much-needed
private
investment.
Seed
companies under their industry association STAK,
have
received
support
from
KMT
and
implementing
partner
Agri-Experience
to
strengthen their capacity as to advocate for
favourable policy.
Early signs of change
Industry
savings
gained from
negotiating
government
regulatory
fees

Number of
regulations
favourably
revised

Certification

A flourishing private-sector-oriented crop seed
industry reliably delivering seed for a wide
range of crops and varieties to empowered
customers.

Rapid population growth has led to
increased demand for food, especially
maize. Maize yields have continued to
decline, raising a need to increase the
production of other leading crops—beans,
sorghum and cow peas. Increased access
to quality improved certified seed is key to
improving farmers’ resilience to climate
change, food security, and an over-reliance
on food imports.

Looking ahead

3 Sets

Opportunity in the sector

KES100 m

Sector transformation

Ministry of
Agriculture
agrees to
outsource
certification
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Cross-cutting themes

Women
economic
empowerment

Climate
change

Interventions

Mainstreaming of climate change and women economic empowerment in KMT
intervention strategies is a continuous process

Mainstreaming climate change
With the addition of funding through DFID’s International Climate Fund (ICF),
KMT has placed the impact of climate change at the centre of how it
intervenes in markets. In September 2015, KMT hired a climate change lead
within the newly created Policy, Analysis, Research and Knowledge
(PARCK) team to design, lead the roll out of a climate change framework
across all sectors.
In mid-2015, KMT established a partnership with Pathways to Resilience in
Semi-Arid Economies (PRISE), a five-year, multi-country research project led
by ODI and funded by DFID and IDRC. PRISE generates new knowledge
about how economic development in semi-arid regions can be made more
equitable and resilient to climate change. Over the next three years, KMT

will manage the Kenya Country research programme on
behalf of PRISE. In December 2015, KMT attended the COP 21
Paris Climate Conference and participated in the PRISE side
event, ‘Development and Climate Days’ panel on livestock
systems for climate resilience.
Women economic empowerment (WEE)
The role of women in markets is a core theme in the work we
do, not least because many of the actors in the markets in
which we work, are women. In October 2015, KMT engaged a
high-level consultant to develop a gender mainstreaming
strategy hinged on private sector development tenets. We
held a WEE mainstreaming workshop to build the capacity of
partners and KMT staff and conducted a qualitative study to
evaluate the impact of our interventions on women. The WEE
qualitative study, on our impact in the five sectors of
operation—livestock, agri-inputs, water, seed and dairy—was
conducted in the counties of Makueni, Homa Bay, Siaya,
Kakamega, Nyandarua, Laikipia, Kajiado, Wajir and Isiolo.
Preliminary results indicate that more women than previously
estimated, have benefited from KMT interventions since 2012.
Low literacy, technology, time, and finance, are the biggest
hindrances to women’s access to goods and services.
Opportunity
Access
Assets

Economic
advancement

Decisionmaking
Agency
Workloads

KMT’S Women Economic Empowerment (WEE) framework
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OUR PEOPLE
Employees by level and
gender
30
25

4

20
15
10
5
0

1
7

7
7

2
5
2
Female

5
4
Male

Support
Technical
Middle management
Senior management
Executive
Staffing as of March 2016

39%
• Proportion
female
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VALUE FOR MONEY
2014

2015

Annual change in income of farmers due to
agricultural activities, skills development and
savings from quality water (£)

7,986,214 15,108,175

Cost (£)

3,766,658

6,384,325

2.1202

2.3664

VFM factor

Value for money describes the measure to ensure that best results are obtained from the money spent, by achieving the
right balance between economy, efficiency and effectiveness. The Value for Money (VfM) measurement for KMT in the
period 2014 - 2015 is £2.36 for every £1 spent in 2015, up from £2.12 generated for every £1 spent in 2014.

Surplus/Deficit for the year
Funds Brought Forward
Capacity building fund c/f
Total Funds carried forward as at 31 Dec 2015

146,122,697
469,185,706

709,416,210
102,442,889
538,760,497
68,212,824
‐
‐
‐
‐
145,369,101
51,898,780
1,230,244
16,574,552
15,169,359
11,109,214
1,710,528
3,750,565
22,692,271
13,870,383
6,567,023
796,183
837,944,441
119,273,614
18,362,067
130,871,647
189,807,411
130,579,617
98,424,520
93,152,610
57,472,956
‐
983,313,542
49,165,677
1,032,479,219

Budget
Kshs

Row Labels

01.Funding Receipts
01.GCF
02.DFID
03.EKN
02.Other Receipts
01.SUNDRY INCOME
02.INTEREST ON DEPOSITS
03.FOREIGN EXCHANGE GAIN
03.Operating Costs
01.Personnel costs
02.Governance
03.Staff Training and Development
04.Communication & PR
05.Office Running
06.Office communication Services
07.Travel
08.Equipment Purchases
09.Outside Services
10.Vehicle Operations
11.Finance Costs
04.Programme Expenses
01.Input supply
02.Aquaculture
03.Dairy
04.Livestock
05.Water
06.Seed
07.Portfolio Investment
08.Monitoring & Evaluation
09.Climate Change
Total Expenditure
Appropriation to Capacity Building Fund
Grand Total Expenditure

Income Statement
2015

Report
Calendar

(195,914,349)
309,733,911
131,586,605
245,406,167

78,980,474
51,942,387
3,051,037
874,277,188
43,651,318
917,928,506

144,781,278.81

722,014,157
102,442,889
538,760,497
47,748,994
33,061,777
24,500
3,528,917
29,508,360
138,462,026
48,543,940
1,142,844
12,018,315
13,943,020
12,823,601
1,649,798
3,379,329
15,257,343
22,585,531
5,867,497
1,250,810
735,815,162
63,297,501
10,294,053
147,908,317
126,103,526
109,456,589

Actual HC
Kshs

KENYA MARKETS TRUST
STATEMENT OF INCOME AND EXPENDITURE
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FINANCIAL SUMMARY

0

‐2%
0%
0%
30%
0%
0%
0%
0%
5%
6%
7%
27%
8%
‐15%
4%
10%
33%
‐63%
11%
‐57%
12%
47%
44%
‐13%
34%
16%
‐47%
15%
10%
0%
11%
11%
11%

Variance
%

342,037,046 ‐
159,451,795

‐12,597,947
0
0
20,463,830
38,808,309
24,500
3,528,917
35,254,892
6,907,074
3,354,839
87,400
4,556,237
1,226,339
(1,714,387)
60,730
371,236
7,434,928
(8,715,148)
699,526
(454,627)
102,129,280
55,976,113
8,068,014
(17,036,670)
63,703,885
21,123,028
(46,356,759)
14,172,135
5,530,569
(3,051,037)
109,036,354
5,514,359
114,550,713

Variance
Kshs

95%
94%
93%
73%
92%
115%
96%
90%
67%
163%
89%
157%
88%
53%
56%
113%
66%
84%
147%
85%
90%
0%
89%
89%
89%

Burn Rate
%
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Contact us

14 Riverside Building,
Cavendish Block
3rd Floor, Suite B
Riverside Drive
Address: P.O. Box 44817-00100
GPO, Nairobi, Kenya Landline:
+254 20 2588343/ +254 20
2588323/ +254 20 4445830
Mobile: +254 722 201233/
+254 735 337661

